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Within the pages of this document, you will find concise facade upgrade 
recommendations for commercial buildings located within Southampton’s 
downtown district.  

Recommendations range from preferred upgrade priorities such as the upgrade 
of storefront display windows over the repair of upper floor windows; to specific 
facade elements such as display windows or store doors.

Proposed upgrade strategies will provide you with the basic framework to 
undertake the successful facade improvement of your building.  Adherence to 
this guidelines will also help you in the process of obtaining Township or County 
financial aid through their facade improvement grant programs.
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In the big picture, architecture is the 
art and science of making sure our 
cities and buildings fit with the way 
we want to live our lives ”“ Bjarke Ingels
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Why Revitalize Southampton’s Downtown?

In recent years, Southampton’s downtown business community has diligently worked to 
strengthen the special identity of the community by preserving and enhancing the heritage 
buildings that exist in the downtown core.  

The downtown contains a collection of buildings spanning from its roots to the 1970’s presenting 
a wide variety of ages and styles (for a complete description of Southampton’s downtown 
district buildings please refer to this study background report).  It is the Town of Saugeen Shore’s 
intent, through its Official Plan, to preserve and enhance the district’s identity as an economic 
development and quality of life tool.

This guidelines are intended to guide façade improvements of commercial buildings located within 
the Downtown Southampton district as shown in figure 1.
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The objectives of the Southampton Downtown District Façade Upgrade program are as 
follows:
1. To assist in the rehabilitation and ongoing preservation of Southampton’s Downtown 

commercial building façades;
2. To aid in the co-ordination and orderly rehabilitation of building’s façades within the 

downtown district;
3. To provide special financial assistance to private sector business that use the program by 

implementing these guidelines; and,
4. To promote the commercial revitalization of the downtown district by encouraging 

businesses’ façade upgrades that would continue to attract local residents as well as visitors.

It is important to note that Downtown Districts are more than the commercial shopping area 
of a community.  In Southampton, it is the sum of the community’s centrally located social, 
institutional and businesses with a full range of buildings reflective of the history of the area and 
the importance of commerce over time.

The following guidelines are intended to encourage façade improvements that ensure 
compatibility with the existing character of the downtown district.  It is not the intent of these 
guidelines to establish a “theme”, but rather, improvements should be designed to complement 
Southampton’s main street.
While these guidelines focus primarily on storefront façade upgrade guidelines, an infill or new 
construction section has been included.  This, with the intent to further direct landowners in 
the compatible development of new buildings along Southampton’s main street as well as the 
development of additions and expansions onto the rear lane system.

What makes Commercial Streetscapes appealing?
Hand in hand with the storefront design there are three key relationships, which contribute to 
the overall physical shape and quality of a commercial area.  They are Siting, Form and Detail.

Siting - the distance of the building from the street or sidewalk and from its neighbours.  
The important element of siting buildings close to the sidewalk is the way the front façades are 
oriented towards the street creating a uniform contiguous outdoor wall.
The continuity of storefronts and upper façades creates a spatial quality to commercial streets, 
which is different from other streets in the surrounding community.  
In addition to the traditional main street commercial core, Southampton has a distinctive 
converted residential segment along its main street.  Located between Grosvenor and Huron 
Street on High Street, some older houses have been converted to commercial and hospitality 
uses but retain their residential character.   Although different in form from commercial 
buildings, these buildings are supportive of a human and pedestrian scale by directly fronting 
onto the street and welcoming pedestrians through beautifully landscaped front gardens and 
lawns as well as clear and direct pedestrian paths to their front doors.  They are finely detailed 
and well maintained and show great civic pride.
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Form - the building’s height and width in relation to the width of the street along the roofline. 
Through the use of building heights, architectural styles and materials, each independently owned façade 
expresses its individuality and competitiveness.  At the same time, building components are usually located 
and proportioned to work together with their neighbours to form a cohesive whole.

Detail - size, location, alignment and repetition of the building’s parts such as windows and lintels.  
A successful merchant understands the importance a façade has in creating first impressions of both the 
store and the community.  This expression of personal and civic pride is most clearly demonstrated in the 
simple detailing of wooden “false fronts” of boomtowns.

Important physical and visual characteristics, which a façade should display, are:
1. A commercial façade that is closely joined and aligned with its neighbour’s to create a sense of 

containment to the street to form an outdoor “wall” or “room”;
2. Expresses individuality, as well as unity, when it is part of an identifiable commercial area;
3. Supports sidewalk activities such as window shopping and walking;
4. Expresses a mix of uses, public at grade, private above;
5. Is well proportioned oriented to the pedestrian sidewalk; and,
6. Is composed of good materials of quality and fine detailing.

High Street looking east at Grosvenor Street

Broadway Avenue in Saratoga Springs NY
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Approaches to Façade and Building Improvements
Any improvement should be part of a comprehensive strategy for the façade and the building, and if 
possible related to planned improvements to other buildings and the public area.  To begin with, the owner 
should determine the overall improvement approach to be taken: redesign, restoration, renovation or 
simple maintenance.

At a minimum, the building should be brought up to life safety standards and made structurally stable if 
necessary.  In addressing these priority matters the advice of a professional such as an architect, engineer, 
and/or chief building official and fire chief, if applicable, is recommended. 
 
After considerations of life safety and building stabilization have been addressed, the next step is to 
improve the important qualities and amenities that make the building façade unique.  When undertaking 
improvements, the following list of improvements priorities may be helpful:
1. First, restoration of the storefront portion of the façade should take precedence over other cosmetic 

improvements;
2. Second, removal of large projecting signs and other extraneous surface signs should take precedence 

over improvements to upper floors;
3. Third, cleaning and repainting of the upper storey windows should take precedence over other 

improvements to upper storeys; and,
4. Fourth, cleaning and repainting the upper storey windows’ decorative features, especially cornices, 

should take precedence over repainting or cleaning of upper storey walls.
 
There are three approaches to improvement that a property owner might consider:

Redesign - this approach is the least appropriate of all options, as it requires the complete 
reconstruction of the façade.  While it is appropriate for infill projects along High Street, existing buildings 
should contemplate restoration and renovation options.

This approach requires good design advice to ensure the new building façade fits with the existing façade 
context specific to traditional commercial areas.  For infill lots located with the Downtown District please 
refer to this document commercial infill guidelines section.

Restoration - restoration is when a existing façade appearance is restored to a particular point in 
history (usually the time when it was first built).  This approach is the best to address historically significant 
façades.

Renovation - a renovation entails the refurbishing and repair of a façade to bring back its original 
strengths and design.  With the exception of some façade cases, the majority of Southampton’s main 
street commercial façades require careful repainting, the replacement of poorly designed storefronts, the 
replacement of inappropriately scaled upper floor windows, and the repair of cornices.
This approach is also the best for staged improvements as original elements that enhance the building are 
maintained and accentuated. 
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Restoration

Renovation

Existing Condition

Figures 2-4. Illustrative examples of potential façade upgrades for the  former Southampton Hotel. 
Photo image source: Bruce County Museum and Archives
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Good design is good business”“ Thomas J. Watson
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New constructions and additions should reflect the traditional building pattern found in 
Southampton’s downtown core.

Based on the recommended Town of Saugeen Shores Design Guidelines (2011) (found at: http://
www.brucecounty.on.ca/uploads/File/ssdesign/ss-general-design-guidelines.pdf) which speaks to 
the size, shape and location, fit and finish of buildings, the following guidelines are intended to 
encourage building design that ensures compatibility with the existing character of the downtown 
district.  It is not the intent of these guidelines to establish a “theme” but rather buildings should 
be designed to complement the traditional downtown architectural styles.

New buildings can use up-to date material and technologies as long as the design maintains and 
enhances the visual continuity of the streetscape.

New Construction and Property 
Improvement Guidelines

2.
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Sitting
• Construct to the property lines.  Front 

setbacks are not encouraged and shall be 
considered only in exceptional circumstances 
where the use of the setback will significantly 
enhance the activity of the street or where 
the break in the building line does not detract 
from the appearance of the streetscape.  The 
recommended maximum setback should not 
exceed 4 feet (1.22m); and,

• Buildings on corner sites must address all 
facing streets.

Height
• New buildings are encouraged to be built to 

the allowed height of three storeys.

Façade Treatment
New construction and additions should reflect 
the traditional building pattern of Southampton’s 
downtown core.  Such as:
• Locate shop entrances at sidewalk level;
• Maintain continuity of storefronts along the 

street;
• Locate store entrances at 25 feet (7.62m) 

intervals or less.  Where the building width 
exceeds this dimension, the design of the 
storefront should incorporate major vertical 
elements to maintain the rhythm of the typical 
building front pattern;

• Design recessed store entrances of no 
less than 3 feet (0.91m) from the face of 
the storefront.  This will ensure that open 
doorways to the street do not encroach on 
the sidewalk;

• Display windows shall follow historic display 
scale and proportion;

• New storefronts should contain double 
glazed, thermal panes as display windows. 
Either wood or aluminium frames are 
acceptable. The colour of the storefront and 
frames should be compatible with the façade 
materials;

• Windowsills shall be between 1.5 and 2.5 
feet (0.46m – 0.76m) above the level of 
the sidewalk and allow for a bulkhead panel 
below;

• Upper windows shall reflect the repetitive, 
vertical pattern found along the street. 
Horizontal strip windows are not in keeping 
with traditional patterns of design and shall be 
avoided; and,

• Sign bands, storefront windows, canopies, 
storefront cornices and awnings shall be 
aligned with similar features on neighbouring 
buildings.

Accessibility
New constructions should, as much as possible:
• Provide barrier free main entrance points; and,
• Provide, where feasible, ramps to access the 

building from the street.

On-Site Parking
• New buildings shall locate tenant parking, 

loading and servicing areas off the rear 
laneway system; and,  

• Parking areas of more than 15 parking spaces 
shall be framed by regularly maintained fences 
or screening vegetation.

Pedestrian Walkways
There are a number of mid-bock pedestrian 
connectors or walkways parallel to buildings 
fronting onto High Street.  These walkways 
provide for potential siting areas, pedestrian access 
to rear courtyard areas and rear surface parking 
areas while providing for additional pedestrian 
short cut routes from High Street to the adjacent 
laneway system.

Guidelines for pedestrian connectors include:
• Where a mid block connector (pedestrian 

walkway) exists, whether it is in private or 
public ownership, a well lighted, unobstructed 
pedestrian path should be provided; and,

• Wall murals might be used to enhance the 
space along the long side of buildings.
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Sustainability
Energy conservation has become a pressing 
matter as the cost of energy rises and climate 
changes.  New buildings will benefit, in the long 
run, by implementing energy efficient strategies.  
Energy efficient techniques should be explored 
and considered during the design phase of new 
buildings as a standard best practice.  

Elements to be considered include:
• Roof systems such as: highly reflective 

materials (white shingles/steel or gravel to 
reflect heat); solar panels for water heating or 
electrical generation (when not visible from 
the public right of way other than the laneway 
system) and living roofs (to improve insulation 
and control storm water);

• Insulation: proper insulation techniques should 
be integral to new buildings;

• Natural Lighting: opportunities to enhance 
indoor natural lighting should be explored 
from every available façade; and,

• Property Ground Cover: when surface parking 
is provided on site the use of permeable 
paving materials should be considered.  
In addition any site landscaping should 
incorporate native drought resistant planting.

From top to bottom examples of mixed use commercial infill on Lakeshore Road: Oakville and Mississauga
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You can’t really say what is 
beautiful about a place, but the 
image of the place will remain 
vividly with you ”“

Tadao Ando
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3.1 General Façade Improvement Guidelines
When improving or restoring a property, adherence to the following principles can help to 
streamline the process.  They are: 
• Maintain original façade components and materials wherever possible.  If components are 

damaged, repair is preferable than replacement;
• If repair is necessary, replicate original parts and materials;
• If replication is not possible, substitute with materials similar to the colour, texture, dimensions, 

proportion and design of the original; and,
• If major work is to be done, leave as much of the original building as possible working around 

it rather than removing it.  New materials and architectural style should complement the style 
and material of the original façade.

Façade Improvement Guidelines3.



Saugeen Shores - Southampton Downtown District12

Form
Guidelines:
• Maintain basic height and width of storefronts 

prevalent in the area;
• Maintain any special forms, such as taller 

central or corner buildings;
• Maintain any special forms such as turrets or 

towers;
• Maintain floor to ceiling heights prevalent in 

the area; and,
• If appropriate, infill along High Street should 

be limited to three storeys maximum.

Façade Division
A façade, whether it is a single storey or two 
or more storeys in height, is usually organized 
in three sections: base, middle and top.  A well 
designed façade maintains the balance between 
all sections so that no one section dominates the 
others. 
Guidelines:
• Maintain basic relationship of base, middle and 

top in the façade; and,
• Maintain balance between the two or three 

sections of the façade.

Storefront
The storefront is the single most important 
part of a commercial façade.  As such, any 
improvements should take precedence over 
other changes to the façade.  When considering 
restoring a storefront, both vertical and horizontal 
façade elements should be maintained, repaired or 
reintroduced.

Vertical elements of a storefront façade include:  
entries, piers, display windrows. Opening in the 
storefront should align with the windows of upper 
façades.

Horizontal elements of a storefront façade 
include: base panels, transom windows, and the 
storefront cornice.  Structural supports such 
as columns, piers and pilasters should also align 
with those above or should be located on the 
centre line between windows or at the edges of 
windows above.

At the Streetscape context, the combination of 
appropriate horizontal and vertical alignments is 
the most important unifying feature of the street.

Guidelines:
• Maintain alignment of storefront with 

neighbouring storefronts or with those 
prevalent on the street;

• Maintain strong horizontal lines as the primary 
feature clearly identifying the top, middle and 
bottom of a façade; and,

• Maintain alignment of key vertical storefront 
parts such as storefront entries, doors, piers 
and pilasters.

Accessibility
Barrier free, accessible buildings are integral 
to a community’s well being.  The conversion 
of existing turn of the century of earlier 
buildings to barrier free buildings often presents 
challenges as the layout of these buildings did not 
accommodate for this type of requirement.  For 
detailed information on internal building layout 
compliance please refer to the Ontarians with 
Disabilities Act and the Ontario Building Code.  

Accessibility improvements include the:
• Provision of a barrier free access to all public 

areas; and,
• The provision of accessible bathrooms, 

counters, seating areas and fixtures.

Building Material
Prior to exterior wall repair or replacement, 
research on the original materials and appearance 
of the building should be undertaken. 
Where repair or replacement to an original 
exterior wall material is required, the new material 
should match the original in colour and detailing.  
Where matching of new materials to the original 
finish is not feasible, the use of exterior materials 
that are complimentary to the predominant 
materials of the main building is recommended.



13Commercial  Buildings Facade Improvement Guidelines - September 2015

The preferred exterior finish materials are board 
and baton, horizontal shiplap siding, natural wood, 
yellow brick, and rounded river stone.  

Figure 5. Main Street’s historic horizontal and vertical façade alignments

bottom

top

middle

Figure 6. Façade division

The use of synthetic materials such as aluminium 
or vinyl siding and plastic wood siding sheets is 
not recommended.
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Building Colour
Colours help to define the specific look of a 
commercial area while allowing stores their 
individual look.  When deciding what to paint, 
masonry surfaces that have not been painted 
should not be painted.  The simplest and safest 
approach is to paint the façade one colour.  This 
will provide for an unified appearance, particularly 
useful where crude patching of the walls has 
previously occurred.  

Cornices made of materials other than those of 
the façade’s walls, should be highlighted with a 
second contrasting colour.  

Commercial façade features such as the storefront 
(base panels, columns, window frames, doors, 
storefront cornice and, if made of a different 
material from the upper façade walls, the 
storefront piers/pilasters), the upper façade 
windows (decorative lintels, sills, and frames) and 
the building cornice they should be painted in the 
same colour.
The colour for this highlighting should 
complement the background colour of the 
unpainted masonry or the paint colour selected 
for the bulk of the façade.  When unpainted stone 
features are present, their colour should be used 
as the paint colour for the remaining features, 
which are to be painted.  

While two colours should be sufficient for most 
façades, the use of one more carefully selected 
colour for few small details could be considered.  
Usually a darker shade of the highlight colour 
works best.  Façade elements that could receive 
this darker colour treatment include: display 
windows, storefront door, sash frames of the 
upper storey windows and a few small details of 
the cornices, decorative lintels and base panels.  If 
a brighter colour is desired, it should complement 
the other colours in the façade, be used sparingly 
and only on these latter features.  

Guidelines:
• Select colour for large areas of the façade 

(storefront, upper façade walls) consistent 
with or complementary to those prevalent in 
the area;

• Use a limited number of colours: two or 
possibly three; and,

• Use the original colour scheme of the façade 
where possible.

“Colour doesn’t add a pleasant quality 
to design, it reinforces it”

Pierre Bonnard

Figure 7. Plate 100, 1884 Sherwin-Williams exterior colour 
guidelines for commercial buildings.
Source: A Century of Color: Exterior decoration for 
American Buildings 1820-1920
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Sustainability
Roofs
• Retain and repair durable, character defining 

roofing materials in good condition;
• Select appropriate roofing material and 

colours when installing a cool roof on the 
historic building;

• The use of low-profile solar devices on the 
roof of a historic building is recommended 
so that it is not visible from the public right 
of way.  For example, on a flat roof feature 
to screen solar panels from view, or on a 
secondary slope of the roof out of view from 
the public right of way;

• If a green roof is desired, ensure that the 
historic building structure can accommodate 
the added weight of a green roof;

• Select sustainable native plants that are 
drought resistant and will not require 
excessive watering of a green roof; and,

• Select appropriately scaled vegetation for a 
green roof that will not grow so tall that it 
will be visible and detract from the building’s 
historic character.

Day lighting
• Add skylights or dormers on secondary roof 

elevations where they are not visible or are 
only minimally visible so that they do not 
impact the building’s historic character ;

• Reopen historic windows that have been 
blocked to add natural light and ventilation;

• Retain features that provide natural light to 
corridors and shops such as glazed doors and 
transoms as well as original display windows;

• Install awnings as a way to ensure adequate 
heat control; and,

• Add new windows on secondary in less visible 
façades to allow more natural light into the 
historic building.  When adding new windows 
to secondary façades follow the buildings 
architectural style and window proportions to 
compliment existing façades.

 

Figure 8. Example of colour placement on storefronts. 
Source Saint John Heritage Conservation Areas Guidelines
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Base Panel
A base panel or kick plate is the short wall below 
the display window, separating the window from 
the sidewalk.  Base panels are a component of 
the window frame acting as a sill to the display 
window elevating the display area to a more 
effective display height.

Guidelines:
• Original base panels should be preserved or 

repaired whenever possible;
• Base panels should be the same colour and 

texture as the display window frame or the 
storefront pilaster materials;

• If selecting to extend the window frame to 
the ground, a careful selection of window 
frame and sill is even more important as is 
regular maintenance;

• For durability, cast in place concrete, pre cast 
concrete, most masonry, composite metal 
panels are the best.  If selecting wood, it 
should be exterior grade and properly sealed;

• The use of stucco is not recommended, as it’s 
prone to quick deterioration from standing 
water and snow; and,

• All finishing materials should be a minimum of 
150mm from the ground.  This can be done by 
extending the paving materials of the exterior 
floor up to the wall or by extending the 
foundation materials up above grade.

Display Windows
Display windows are the most prominent 
characteristic of storefronts and the primary 
element establishing visual continuity along 
the street.  These guidelines emphasize the 
importance of conserving the size of commercial 
display windows as an important streetscape 
element.  The displacement of large display 
windows with solid walls or smaller windows 
significantly damages the visual unity of the street.  
In addition, the reduction of storefront opening 
reduces the amount of natural lighting inside the 

3.2 Detailed Façade Improvement Guidelines

store, eliminates or reduces views into the store 
and reduces the attractiveness of the interior of 
the building.
Guidelines:
• Maintain continuity of large display windows;
• Maintain size of large display windows;
• Maintain original display window frames; 
• Storefront windows should be repaired or 

replaced to increase the amount of glazing 
and “openness” of the windows and retail 
display space to the street;

• Display window frames should be retained 
as much as possible as it is cheaper to repair 
them. If the display window frame is severely 
damaged it can be replaced with new frames 
of similar pattern to the original in either 
wood or steel.  Aluminium frames will also 
work well as long as they are simple and dark 
in colour; 

• If the entire display window area is replaced, 
double-glazing should be considered to 
increase heating efficiency.  However, awnings 
provide for an effective means of climate 
control as well; and,

• When it is necessary to replace display 
windows with a solid finish this material 
should be similar to glass in smoothness and 
sleekness.  The overall proportions of the 
original display window should be replicated.

Transom Windows
Transom windows, the horizontal windows that 
span the storefront above its display windows, 
provide ventilation and allow additional light into 
a building’s interior.  Transom windows are visually 
and structurally considered a display window 
element.

Guidelines:
• Maintain or reintroduce transoms in display 

windows.



17Commercial  Buildings Facade Improvement Guidelines - September 2015

From top clockwise: Nantucket MA; Nantucket MA; 
Southampton ON; Dundas ON.
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Storefront Entries
Storefronts are the most dynamic aspect of a 
commercial building’s façade.  While the building’s 
upper façade may change less often, the ground-
floor storefront evolves over time.
Even though some buildings and storefronts along 
High Street date from different eras and are of 
different architectural styles, the basic elements 
of a display window, transom window, frieze, and 
cornice are present providing a strong sense of 
visual continuity along the streetscape.
Storefront entries are usually recessed, clearly 
separated from the surrounding display windows.  
The recess allows for display windows to take on 
a more prominent role while providing shelter to 
patrons.  
Storefront recesses contribute an aspect of depth 
and shade that, when repeated along the street, 
create one of the most important main street 
streetscape rhythms.

Guidelines:
• Maintain recessed entries to storefronts;
• Storefront entries should not be set back a 

distance greater than 25% of the storefront 
width;

• Recessed entries should be well lighted; 
• Corner entrances are encouraged as they 

provide streetscape variety and reinforce the 
overall rhythm of the block; and,

• If a corner entrance is closed off, the 
remaining opening should be treated as a 
display window and follow the appropriate 
guidelines.

Exterior Floors & Steps
(for recessed storefront entries)
The floor of a recessed entrance acts as a 
welcome mat and helps to contribute to the 
general aesthetics of the store.  The more suitable 
materials to be used on this heavily used area 
include: concrete, exterior grade terrazzo, stone, 
paving bricks, and exterior grade tiles.  Original 
wood floors generally provide for the best fit for 
their storefronts.  If damaged they can be either 
repaired or replaced.

Guidelines
• Maintain original exterior flooring;
• New materials should fit in with storefront;
• Materials should be simple in appearance or 

use a regular pattern;
• Materials should offer traction in wet 

conditions; and,
• Outdoor carpeting is not recommended and 

should only be used as an interim measure on 
badly deteriorated floors.

Storefront Columns
While new construction techniques do not 
require the use of storefront columns, they 
do continue to have an important visual role.  
Storefront columns provide for vertical lines to 
balance the horizontal basepanel, transom and 
signboards.  When located at either side of the 
entry, they provide a visual frame and help to call 
attention to the entry.

Guidelines:
• Maintain columns in storefronts.

Storefront Doors
Like large display windows, storefront doors 
with large panels of glass provide views into the 
store, greater natural light penetration and an 
area for signage.  Commercial doors reflect their 
commercial importance through their proportions 
and materials.  

Guidelines:
• Maintain storefront original doors;
• When using new, standard aluminium and 

glass commercial doors, choose doors with 
large glass panels and dark anodized frames;

• Use only commercial type-doors (no “off-the-
shelf ” residential doors);

• If better overall fit is desired, the use of a 
refurbished older door, salvaged from a similar 
building should be considered; and,

• Carefully consider the selection of hardware 
(handles, push-plates, hinges/pivots, closers, 
locks, etc.) to fit the overall storefront style.
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Secondary Doors
Secondary doors providing access to the upper 
floors situated on the street façade, and often 
form part of the storefront.  The design and 
replacement of these doors follow the same 
guidelines applicable to storefront doors.  The 
important exception is that these secondary 
doors should not be seen as more important than 
the shop entrances.
A recessed, well lit entry and a door properly 
identified by means of well designed signage will 
contribute to the appearance and practical use of 
the overall façade.

Guidelines:
• Maintain the original secondary doors;
• Use doors appropriate to the function of the 

space they serve; and,
• Secondary doors should be different than 

storefront doors, but still fit on with the 
storefront. Use materials, colours and basic 
proportions similar to the storefront door.

Storefront Awnings
Awnings create a contained and protected 
space where shoppers can step away from 
the pedestrian sidewalk and examine the 
display windows.  Awnings also provide sunlight 
protection for merchandise displayed in the 
windows.  Awnings provide an opportunity for 
store identification by incorporating signage into 
the drop flap or valance.  

In addition, consistency between storefront 
heights and awning locations provide further 
streetscape reinforcement to the pattern created 
by the façades.  Storefront and awning heights 
should be consistent across the board.  

When locating awnings, the dominant vertical 
features of the storefront should not be covered 
over by the awnings; awnings should be located 
only within the area framed by the storefront 
piers.  The cornice at the top of the storefront 
should be left intact.  Placement of the awning 
below the storefront cornice is essential.  Awnings 
may be fixed or operable.  

Guidelines:
• Maintain storefront awnings, wherever 

possible;
• Awnings or canopies should span the width of 

the door or storefront window, fitting snugly 
within the storefront opening;

• Locate storefront awnings only within the 
storefront area;

• If a storefront cornice or signboard exists, 
consistently locate the awning directly below 
these whenever possible;

• Barrel-vaulted awnings and canopies are only 
appropriate for arched openings;

• The bottom of the storefront awning should 
be not less than 9.84 feet (3.0m) above the 
sidewalk and project between 4.10 feet (1.25) 
and 6.06 feet (1.85m) from the building;

• Use a low-pitched awning for buildings with a 
horizontal emphasis;

• Canvas is recommended for a traditional look.  
It has a life span of 10-15 years;

• Fixed awnings (also called canopies) can be 
made out of wood, steel, aluminium and other 
permanent materials;

• Residential aluminium canopies are neither 
visually appropriate nor practical and should 
not be used on commercial façades;

• Awning colours should compliment the 
materials and colours of the building.  Dark 
colours absorb heat, while pale colours reflect 
it.  Pale colours will also fade less in intense 
sunlight than dark colours and allow a more 
diffused and warm light into the window 
display.

Sign Boards
The signboard is located above the display 
windows and transoms and below the storefront 
cornice.  Occasionally the signboard acts as a 
cornice to the storefront.  

Guidelines:
• Signboards should fit with the rest of the 

façade and should not span more than one 
storefront; and,

• In cases where the operations of a store 
have expanded into a number of adjoining 
storefronts, individual repeating signboards 
should be considered for each of the original 
storefronts.
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Sign Boards Materials & Design
Individual letters applied to the face of the 
signboard are, as a rule, more attractive than sign 
boxes.  Signs should be lighted by an external 
source, such as a spotlight or flood light.  Simple 
straightforward lettering should be used.  
A wide variety of lettering styles are available 
in wood, metal, plastic and moulded fibreglass.  
When selecting lettering the need for painting 
may be a consideration in the selection.  Matte 
finishes show dirt less than glossy finishes.

Smaller scale painted signage in display windows 
or doors positioned at eye level can be effective 
when used in conjunction with the signboard or 
hanging signs.  Consistency of lettering and quality 
is more important than size.  The advice of a 
professional graphic designer should be sought, 
but quality local sign makers can also do a good 
job.  Information on a sign should be limited: the 
shorter the message the greater the impact.

The removal of overly large and/or inappropriate 
located signage is among the first steps in 
improving both the façade and the street.  

Signs
General Guidelines
The effectiveness of a sign is determined by 
the factors presented below.  In every case the 
sign should meet the business’s promotion and 
identification needs while enhancing the building 
on which it is placed and the streetscape of which 
it is part of.

1. Simplicity of Content
• The nature of the business should be 

the primary message on a principal sign 
followed by the name of the business as 
the secondary message on a principal 
sign.  A simple message, arrangement and 
colour scheme are critical.  If additional 
product or services information display 
area is required it can be placed on 
secondary sign areas such as front doors, 
kick plate panels or display windows.

2. Scale and Location
• Appropriate façade surfaces to locate 

signs include flat surfaces uninterrupted 
by decoration and openings.  Façade 
mounted signs should be placed between 
the storefront cornice and the top of the 
window display area.

3. Legibility
• Preferred lettering fonts include: Ashbury 

Light, PT Sans-Regular, PT Sans-Bold and 
Arial Regular ;

• Preferred lettering colours include: Dune 
Grass, Bright Dune Grass, Nautical Blue, 
Blue Flag, Soft Sand Beige and Crisp Linen 
White.  Please refer to the Southampton’s 
Spruce the Bruce Branding Tool for further 
colour palette information; and,

• Simple and clear type is the most effective.  
Signs placed above the storefront should 
contain letters at least nine to fourteen 
inches in height.  As the sign should be 
in proportion with the building, so the 
lettering should be in proportion with the 
sign.  A general rule is that no more than 
60% of the entire sign area should be used 
for lettering.  

4. Colour and Contrast
• The stronger the contrast between the 

sign letters and background, the more 
legible the sign;

• Colours should always complement the 
colours of the building;

• Traditional preferred lettering colours 
include: Dune Grass, Bright Dune Grass, 
Nautical Blue, Blue Flag, Soft Sand Beige 
and Crisp Linen White and gold for 
lettering and borders.  Please refer to 
the Southampton’s Spruce the Bruce 
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Branding Tool for technical colour palette 
information; and,

• Use strong tonal contrasts between 
the background and lettering.  Dark 
background colours with light lettering are 
recommended.

5. Compatibility
• Signs should always be considered 

a compatible building component, 
complimenting architectural styles and 
period.  For example, Old English letters 
are out of place on a 1920’s building.

6. Sign Illumination
If direct illumination is necessary the following 
guidelines are recommended:

• Illuminate signs form the front (i.e. 
incandescent goose-neck lamps);

• Fluorescent fixtures may be used for 
direct illumination if concealed.  Use a 
warm coloured tube known as Deluxe 
Warm White;

• Spotlights might be used to highlight 
particular architectural features if 
concealed.  Position spotlights as to not 
cause glare to pedestrians and drivers;

• Back-lit signs are not considered 
appropriate for Southampton’s downtown 
district;

• Use of solar powered or alternative 
energy source fixtures is encouraged;

• Materials for lighting fixtures should be 
painted metal, wood or weathered steel; 
and,

• Light fixtures should be equipped with 
white light only.

7. Material
• Use wood wherever possible for the main 

material of fascia, projecting signs.  Wood 
substitutes are acceptable and should be 
painted and treated;

• Lettering materials should include metals 
such as brass and copper, and hand-carved 
woods.  Acrylics and vinyl’s are acceptable 
as a substitute, but should be painted; and,

• Vinyl letters are recommended for 
window signs. From top: Examples of outdoor nautical and “goose neck” 

lamps
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Sign Guidelines by Type

Wall Signs and Storefront Signs (Fascia Signs)
The term “wall sign” refers to any sign painted 
directly upon, or mounted upon a building wall.  
Wall signs project no more than eight inches 
beyond the face of the building.
Wall signs are traditionally located between the 
storefront and the second floor windows on 
a horizontal single band, sometimes under the 
storefront cornice, if present.

Guidelines:
• Repair rather than replace original sign bands;
• Use historic photographs as a guide for 

appropriate signs for specific buildings;
• Fascia signage shall be located within the 

traditional sign band of the building;
• Fascia signs should be surface mounted not 

more than1.2metres above the height of the 
first storey, no less than 2.4 metres above and 
project beyond the wall by a maximum of 
0.6m;

• Second storey fascia wall signs are not 
recommended;

• Cumulative sign area of Fascia Signs shall be 
limited to 25% of building façade area;

• Mount wall signs securely and carefully;
• Ensure the upper sign edge is properly flashed 

to protect any wood element of the building 
or the sign from deterioration;

• Lettering should be no more than 2 feet 
(0.6m) in height.  Use either embossed or flat 
lettering and keep the design symmetrical;

• Use a maximum of two contrasting colours 
together with black or white.  Ensure that the 
sign colours compliment the colours found on 
the building;

• Challenge your sign maker to produce 
something creative and different for your 
business based on the overall look of the 
street and your building; and,

• Do not cover building detail with wall signs.

Projection Signs
Projecting signs are placed at right angles to the 
building façade, either fixed to the wall or hung 
from decorative brackets.  Their message should 
be simple by conveying information to pedestrians 
in a quick and clear manner.  In some instances the 
simple use of an effigy or symbol works best.

Guidelines
• Use historic photographs to research 

examples of period projecting signs;
• Centre the sign over the doorway or align it 

with vertical building piers, or located at mid-
point of features such as display windows;

• Projecting signs should be installed at a 90 
degree angle to the building;

• Internally lit projecting signs are discouraged.  
Consider other illumination techniques such as 
shielded spotlights or goose-neck lamps;

• Use designs and colours that compliment the 
building to which the sign is attached;

• Size and position of projecting signs should 
be coordinated with those of neighbouring 
business to avoid interference;

• Projecting signage shall project over the 
sidewalk between 1.15ft (0.35m) and 6 feet 
maximum (1.85m), the signage shall not be 
located more than 1.2m above the height of 
the first storey and the bottom of the sign 
shall be 9.84 feet (3.0m) above grade at a 
minimum;

• Maximum sign area will be not greater than 
17.2square feet (1.6 square metres);

• Only one hanging sign per business is 
permitted; and,

• Preferred materials are painted, carved or 
stained wood, painted or non-ferrous metals 
and where appropriate, rusted or weathered 
steel.

Banners and Flags
Banner signs contain a logo or design placed 
on lightweight material that can move with the 
wind.  A banner sign is intended to add liveliness, 
colour, and a sense of movement to a pedestrian-
oriented street.  However, due to their size, they 
must be carefully placed and designed to avoid 
overwhelming the streetscape.
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Flagpoles and brackets should be placed so as not 
to obscure the building’s architectural elements; 
locations should be considered in context of the 
entire façade.  The appropriateness of vertical 
banners should be studied on a case-by-case 
basis.  As a general rule, highly articulated upper 
façades with a series of windows are already 
attractive and benefit from signage strategies that 
avoid obscuring the building’s architectural detail 
such as projecting/hanging, awning, and fascia signs.  
On the other hand, corner locations with large 
black walls benefit from a vertical banner strategy 
by promoting the business and breaking the length 
and monotony of large blank upper façade walls.

Guidelines:
• Banners should be vertical and mounted 

perpendicular to the building face;
• Banners should not project more than 1.2m 

(4 feet) from the building wall; 
• Banners should have a minimum distance from 

the sidewalk pavement of 3.0m (9.8 feet) at 
lowest point.  Located between the storefront 
fascia sign at the bottom and the building 
façade cornice at the top;

• Vertical banners should not project above the 
top of the building;

• Sign supports and brackets should be 
compatible with the design and scale of 
the sign and the architectural design of the 
building;

• The text or logo face should not exceed sixty 
(60) percent of the sign face of a banner;

• Vertical banners shall have a maximum net 
surface area of 4.6m (50 square feet);

• A maximum of one (1) vertical banner might 
be used on façades with a street frontage 
smaller than 8m (26 feet);

• A maximum of two (2) vertical banners might 
be used on façades with a street frontage 
larger than 8m (26 feet);

• Cantilevered banners should be strapped 
to supporting poles with approved stainless 
steel fasteners at both, top and bottom ends 
of banner. Cantilevered banner shall mean a 
banner supported by one (1) pole;

• Suspended banners shall be connected to 
each supporting pole with approved metal 
cables and locks at both, top and bottom ends 
of banner. Suspended banner shall mean a 
banner supported by two (2) poles; and,

• Banners and flags must be replaced often 
as their appearance deteriorates quickly. 
Consider using banners on a temporary basis. 

Window Signs
These signs are applied on the glass surfaces of 
storefront display windows and doors.  They can 
be etched, painted, attached to the glass or hung 
directly behind the surface. Lettering is usually 
small. To be read at close range.

Guidelines
• Place the letters at the base or the upper 

portion of the window glass;
• Keep lettering small and centered;
• Use letter styles that are easily read.  Take 

into consideration whether the interior of the 
shop provides a dark or light background, then 
use a contrasting letter colour; and,

• Whenever possible, display street numbers on 
door transoms.

Architectural Signs
Architectural signs include builder’s names 
and dates of construction with accompanying 
decoration, usually carved in stone.

Guidelines
• Preserve existing architectural signs and 

decorative details; and,
• Promote the use of architectural signs in new 

construction.

Signs on Awnings
Awning and canopy signs are signs that are 
displayed directly on the awning or canopy.  

Guidelines:
• Signs are recommended on the main face of 

the awning;
• Signs on valences and returns are also 

recommended and are included in the sign 
face area. The size of lettering on valences 
should not exceed 0.2m (8in); and,

• Use a solid colour background for sign use.
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Storefront Cornice
The traditional storefront cornice caps the 
storefront and separates it from the upper façade.  
Storefront cornices form the strongest continuous 
line along the street, visually uniting various 
buildings.
Cornices are traditionally made of masonry 
(including stone), decorative woodwork, 
decorative pressed metal, terracotta, ceramic tiles, 
etc.  

Guidelines:
• Maintain storefront cornices;
• If the storefront cornice is missing, a suitable 

replica or a simplified version can be made 
out of basic geometric pieces; and,

• If replacing the cornice, align the new 
storefront cornice with neighbouring 
storefront cornices.

Storefront Pilasters
Storefront pilasters maintain and visually separate 
a store from its neighbours.  These piers are 
normally the outside faces of the building’s party 
walls.  They also serve to visually frame the display 
windows.  Their repetition along the storefronts 
creates another unifying visual pattern along the 
street.
Materials used to make piers and pilasters include: 
masonry (including stone), marble, granite, 
terracotta, cast iron, decorative woodwork, 
decorative pressed metal, structural glass veneer, 
ceramic tile etc.

Guidelines:
• Maintain storefront piers/pilasters. 

The Upper Façade
In buildings of two storeys or more, the middle 
portion is referred to as the upper façade.  Flat 
walls, solid in appearance, with regularly spaced 
windows, characterize upper façades.
The size, regular spacing and decorative 
features of the upper level windows are a major 
contribution to both the unity of the street and 
the individual character of façades.  The repetitive 
window pattern helps to maintain a balance 
between the storefront and the upper façade.  If 
the upper façade looses the repetitive windows 

pattern, the upper façade ends up dominating the 
storefront. 
Another common problem in upper façades 
of commercial areas is improperly replaced or 
boarded up windows.  Repairs are always cheaper 
than replacements. 

Guidelines:
• Maintain upper façade windows;
• If replacing upper façade windows, maintain 

the size and shape of the original window, 
usually tall and narrow windows;

• Replace inappropriate modern windows, 
especially “off-the-shelf ” window units 
which have no regards for the dimensions 
of the original sash, window opening and 
architectural character ;

• Adjustments to the original historic window 
openings to accommodate for modern 
standard windows should not be more than 
50mm (2 inches) in any direction.  If interior 
ceiling levels have been dropped, ensure that 
the lowered ceiling is set back, allowing full 
ceiling height adjacent to full-height windows;

• The original internal patterns established by 
frames, mullions, sashes and panes of glass 
must be maintained as an integral part of the 
window’s scale and proportion; 

• Maintain existing operable interior transoms 
to improve airflow and cross ventilation;

• Original wood storm windows, properly 
weather-stripped, are the best solution to 
increase thermal efficiency for historic window 
openings;

• Maintain the upper façade decorative features 
such as medallions and decorative lintels; and,

• Maintain or introduce awnings to upper façade 
windows.

Building Cornice/Roof
Usually a decorative cornice, a pitched roof, or 
both top off a typical façade.  These features play 
the role of capping a façade.  
Traditionally, the roof-lines of commercial façades 
display variety.  Turrets, towers, mansard roofs, 
high parapet walls, dormers and pediments are 
examples of some of the many roofline forms and 
should be maintained.

Guidelines:
• Maintain building cornices and decorative 

features.
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We shape our buildings; 
thereafter they shape us. ”“ Winston Churchill
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To further illustrate how this document can be applied; a series of façade improvement 
suggestions is included.  The illustrated façade improvements are intended to inspire and guide 
owners in the process of upgrading their commercial façades.  All shown ideas should be further 
discussed and assessed with the owner’s retained architectural and/or construction team. 

Historic images source: Bruce County Museum and Archives.

Commercial Façades:
Potential Improvements

4.
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High Street - nor th s ide
between Huron and Grosvenor Streets

High Street - nor th s ide
between Grosvenor and Albert Streets

Replace existing 
cladding with 

horizontal siding

Replace base-
panel material with 
cladding that better 
fits the colour and 

texture of  brick

Clean up façade by replacing window 
air conditioning units with a central 
system or locate units along the rear 
lane windows

Enhance the space 
between buildings 

to provide for a safe 
and comfortable 

pedestrian walkway

Expose original 
upper façade, to 

showcase potential 
building cornice 

similar to adjacent 
building

Re-paint 
façade

Differentiate and 
highlight the importance 
of the primary 
store door over the 
secondary door

Upgrade 
fascia sign

Expose 
display 

windows 
and store 

front doors 
transoms

Take out fixed 
awning

Open up 
storefront

Use false upper 
front façade for 

signage purposes

Highlight entrance 
to building

New fascia sign

Figure 1. View of High Street at Huron Street 
looking east.  Notice the street tree canopy

Figures 2 and 3. Central Hotel
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Enlarge side window to 
match storefront window 
height

Re-introduce 
secondary door 

transom

Replace 
“vaulted” 
fixed awning 
with a fascia 
sign 
Replace first 
floor cladding

Replace 
“vaulted” fixed 
awning with a 
canvas awning

Enlarge/re-
introduce display 
windows

Reintroduce 
original first floor 
windows and door 
profiles (see figure 4)

Introduce 
decorative balcony 

brackets

Take out sign

Replace first floor 
cladding

High Street - nor th s ide
between Albert and Victoria Streets

Re-paint building cornice. 
Clean up brick

Re-introduce display 
windows and doors 
to original height (see 
figure 6)
Reduce fascia sign 
band width

Re-introduce upper façade 
windows (see figure 5)

Opportunity for 
commercial mixed 
use infill and new 
storefront

Replace glass door with 
historically appropriate 
door i.e. wood (see figure 6)

Close existing low window
Re-introduce display 
windows and doors 
original hight

Re-introduce 
display windows 

and doors original 
hight

Apply a uniform 
cladding strategy 
i.e.: brick or siding
Re-introduce a 
storefront fascia 

and sign

Re-introduce the 
building cornice

Introduce 
balcony

Opportunity 
for 

commercial 
mixed use 

infill

Re-introduce upper 
façade window

Re-introduce display 
windows and doors to 

original height

Re-introduce a 
storefront fascia 

and sign

If pitched roof is 
maintained, cover 

building cornice to create 
the appearance of a 

continuous façade wall

Figure 4 View of High Street at Albert Street 
looking west

Figure 5. View of the corner of Albert and 
High StreetsFigure 6. View of the  Canadian Bank of Commerce now 

the Royal LePage building. Note original storefront design 
of adjacent buildings.
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High Street - south s ide
between Huron and Grosvenor Streets

High Street - south s ide
between Grosvenor and Albert Streets

Open up 
façade by 
introducing 
display 
windows 

Open up façade 
by re-introducing 
display windows 

(see figure 8)

Re-introduce fascia 
sign

Apply a uniform 
cladding strategy 
i.e.: either brick or 
siding

Repaint façade
Highlight 
upper façade 
architectural detail 
i.e. quoins and 
windows brick 
work

Take out upper 
window awnings
Expose original 
brick façade

If possible, expose 
original brick 

façade to match 
façade columns

Further open up 
façade by enlarging 
display windows 

Raise fascia sign 
to expose display 
window openings

Re-introduce 
transom 
window 

above 
secondary 

door (to 
upper level) 

Figure 7. Wedding of Lillie Smith and Jack 
Simmie at George E. Smith’s home, corner 

of High and Huron Streets now the Chantry 
Breezes Bed and Breakfast

Figure 8. NB.. Zinkan storefront, now the 
Lighthouse Restaurant 

Figure 89 High Street looking west at Albert 
Street
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High Street - south s ide
between Albert and Victoria Streets

Side and front outdoor 
cafe opportunities

Replace sign with a flat 
fascia sign.  If an awning 
is desired a retractable 
awning could be installed

Apply a uniform 
cladding strategy i.e.: 
either brick or siding

Re-introduce transom 
window above secondary 
door (to upper level) Side outdoor 

cafe opportunityReplace 
false roof 
with building 
cornice

Substitute front 
entrance brick 

with brick used 
in the reminder 

of the façade

Replace wood 
cladding 
to reflect 
Southampton’s 
feel and look 
i.e. siding or 
brick

Opportunity 
to build 
a second 
storey

Upgrade building cornice

Figure 10. .High Street east  view from 
Grosvenor Street
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Awning
An adjustable, roof-like covering fitted over windows, doors, etc. to provide shelter from the sun, 
rain and wind and for its decorative advertising potential.

Capital
The top section of a column or pilaster.

Canopy
A permanent fixture designed to shelter pedestrians and display goods from weather conditions; a 
fixed awning.

Column
A relatively long, slender, vertical support; shapes vary according to style but almost always consist 
of a capital at the top, a long shaft in the middle and often a base at the bottom.

Cornice
A decorative horizontal projection forming the exterior trim of a building between floors or 
where the wall meets the roof, used to throw or direct water away from the wall below and to 
visually cap a wall or section of a wall.

Cresting
An ornamental finish along the top of a roof, wall, etc.; generally rhythmic, highly decorative and 
often perforated.

Entablature
A horizontal moulding in classical architecture, made up of architrave, frieze and cornice, which 
rests horizontally upon columns and pilasters.

Display Window
A window in a storefront used to showcase retail products.

Drop Flap
The overhanging section of an awning sometimes used for advertising.

Façade
The exterior face of a building

Glossary5.
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Face (of an awning)
The main area of fabric stretching from the awning wall connection to the valence

False Front
A front wall that extends above the roof of a building, hence masking it with a more imposing 
façade.

Fascia
The wide flat horizontal band located directly above the storefront windows stretching the width 
of the storefront and separating the storefront windows from the upper façade

Fascia sign
A sign attached to the fascia

Finial
A pointed ornament which crowns the apex of a gable pediment, tower, spire etc.; often used at 
ends of cornice.

Fixed frame awning
An awning with a rigid structure attached to a face of a building.  It cannot be retracted and usually 
has side returns

Gable
Any triangular shaped, upper part of a building wall, usually under a pitched roof; sometimes upper 
walls topped with stepped parapets are referred to as gables or stepped gables.

Pier
A vertical structural or ornamental member supporting a horizontal beam.

Muntin
A small, slender secondary vertical or horizontal framing member within a sash frame which 
carries and separates panes of glass.

Infill
New building(s) constructed on an empty or cleared site situated or adjacent to existing buildings.

Lintel
A horizontal structural member (beam) that supports the load over an opening, such as a door or 
a window.
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Mansard roof
A roof with a steep lower pitch (or slope) and a flatter pitch above; popular in Second Empire 
Style.

Masonry
Bricks, stone, concrete blocks, or similar building materials, or combinations of these, bonded 
together with mortar to form a wall, pier or similar mass.

Moulding
A shaped band or strip of decoration intended to add outline or contour; can be made of many 
materials

Mullion
Vertical member dividing window frames.

Parapet
A portion of a wall that projects above a roof; sometimes serves as a guard at the edge of a 
balcony or roof.

Party Wall
A wall, usually structural, situated on the dividing line between properties; used jointly by owners of 
adjacent buildings under easement agreement.

(Storefront) Pier
A rectangular or square structural masonry support between openings; at times, the outside face 
of a party wall.

Pitched roof
A roof with two slopes, which meet at a central bridge, or less commonly, any roof with a surface 
slope greater than 10 degrees.

Projecting sign
A sign where the face of the sign is perpendicular to the face of the building

Quoins
Projecting blocks of stone or brick used to accentuate the corners of a building.

Retractable awning
An awning, which is attached only at the top of its slope enabling the fabric to be rolled back 
against the face when not needed
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Sash
A frame that holds glass in a window; located in the larger window frame a sash can slide up and 
down on pulleys or back and forth on tracks, pivot or swing out at times can be fixed.

Signband, Signboard
A prominent exterior display surface used for identification and advertising, located between the 
storefront windows and cornice; often signboards are designed together with storefront cornices.

Sill
A horizontal bottom member of a window or door frame.

Storefront
The area of a façade at ground level in which is located the store or business main entrance and 
window displays

Storefront cornice
Thin horizontal moulded projection below the level of the secondary storey window sills or above 
the sign fascia attached directly to the face of the building; originally made of wood;

Streetscape
A group of continuous buildings on a street included in a particular frame of reference

Structural glass veneer
A highly polished, opaque glass usually 8-9mm thick (5/16 inches – 11/32 inches); usually applied 
as panels (or sheets) directly to a building with an adhesive; sometimes referred to by trade such 
as Carrara or Vitrolite; it was popular in the 1940’s and it is no longer manufactured, but matching 
material can be obtained from some window glass distributors.

Terra-Cotta
Hard, fired, fine-grained clay ranging in colour from yellow to reddish brown, moulded for cladding 
and a wide range of ornamental work; very popular in the later 19th and earlier 20th centuries; 
clear or coloured, opaque glazes were often used in many colours; also used as tile on roofs, floors 
and walls.

Transom
A window located above another window or doorway.

Urban Design
The arrangement or composition of forms (buildings, landscape features etc.) and spaces (streets, 
squares, parks, etc.) in a community based on principles related to visual order, environmental 
conditions, social requirements and economic feasibility.
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